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BOOKS  

n ONE LAST BREATH by Stephen Booth (Ban-
tam, $25.95) Booth delivers another British 
mystery featuring coppers Ben Cooper and Di-
ane Frye. This time, an escaped convict keeps 
the Derbyshire Constables on their toes when 
two fresh kills are traced to his name. Cooper 
is understandably worried — his own father 

was responsible for the 
convict’s original lockup 
13 years back. As the 
investigation continues, 
Cooper begins to ques-
tion the convict’s guilt 
in the original crime. 
With dark ambience 
and terse description, 
Booth doesn’t stray far 
from traditional noir 
mysteries.

n THE ASSASSINS 
GALLERY by David L. 
Robbins (Bantam, $25) 
In a fi ctional World War 
II setting, Judith is a 
master assassin  with 
the ability to translate, 
infi ltrate, and bru-
tally murder just about 
anything. The Secret 
Service has nothing 
on this unassuming 

beauty, so they hire a bumbling history profes-
sor with a specialty in assassins to chase the 
killer’s tail.  Already in way over his head, he 
comes to realize that Judith’s target is none 
other than President Roosevelt. Chock -full of 
mystery, mayhem, and even some historical 
facts, Robbins’ novel will surely entertain you . 

n THE BURNING by Thomas Legendre (Little, 
Brown , $24.99) Boy meets Girl, Boy marries 
Girl, Boy meets New Girl. Only this time, 
Girl is a Vegas blackjack dealer, New Girl 
is an astrophysicist, and Boy, protagonist 
Logan Smith, is a radical economist. Caught 
between two women and his own  neo-Marx-
ist obsessions, Logan struggles to keep 

his insecure marriage 
and career afl oat. 
Though the words 
“The  Burning” coupled 
with “love story” may 
conjure images of an 
STD, rest assured, this 
tale of romance is a 
relatively clean one.

 

n IN THE DARK OF 
THE NIGHT by John 
Saul (Ballantine, 
$25.95) In this mix of 
“Pet  Sem at ary” and 
the “Goosebumps” 
series, Saul’s novel 
touches on every 
familiar horror device 
from the family vaca-
tion to the haunted 
house to the local 

madman who lurks eerily about the area, 
promising the same chills. When the 12th-
grade protagonist Eric Brewster discovers 
a creepy carriage house in his Wisconsin 
vacation home, he learns more than he bar-
gained for about the vanished ex-owner. 

Halley Bondy

BETWEEN THE COVERS

R uth Rendell’s superb Chief Inspector 
Wexford series is showing its age in the 
sense that we’re now aware of how in-
timately familiar we’ve become with it 
over time. Not a bad thing at all. “End 

in Tears” is the 20th book set in the fi ctional Kings-
markham. Both Wexford and the town have changed 
through the years.

  Certainly, Wexford has calmed himself. As enter-
taining as his rages were, now he’s ever more refl ective, 
and that serves to deepen this story hinged on the mur-

ders of two teen   mothers.
  Amber Marshalson is 

beaten to death with a brick. 
The 18-year-old leaves be-
hind a baby son to be cared 
for by a resentful stepmoth-
er and devastated father. 
Megan Bartlow had  given 
up her infant  for  adoption 
several years before. A hard-
bitten working-class girl, 
she had no maternal feelings 
whatsoever. Yet an autopsy 
performed after her rotting 
corpse is discovered in an 
abandoned building shows 
she was pregnant again.

 Amber, who was doted upon by her well-off  father, 
had nothing in common with Megan, yet the two 
made a trip together to Germany earlier in the year. 
When a large sum of cash is discovered in Amber’s 
effects, Wexford fi rst considers that the girls had 
 been enlisted as drug mules. But that is not the case.

  Whatever they were engaged in appears to have 
le d to their deaths, possibly at the hands of the tall, 
hooded stranger seen in the vicinity the night of Am-
ber’s bloody end. Still, their obvious fertility hardly 
seems a bonding point or a motive for murder.

  Once again Rendell provides a thoughtful mys-
tery, persist ent suspense and a welcome return to 
Kingsmarkham. u

E-mail: sconnelly@nydailynews.com

DEAD 
ENDS

END IN TEARS
By Ruth Rendell

Crown, $25

Another murder fi t 
for Kingsmarkham
BY SHERRYL CONNELLY

BY DAVID HINCKLEY

‘T
he Detonators” is a story with which fans of  action 
thrillers will feel entirely comfortable: A motley crew 
of enemy agents blows up a huge cache of muni-

tions in New York  Harbor and an equally disparate group 
of detectives tackles the near-impossible task of recon-
structing what happened and holding the perpetrators ac-
countable. 

But, to be honest, tales much like this one have been 
spun in a more compelling manner than Chad Millman 
does it here. 

A page-turner, it’s not. While nicely written, “The Det-
onators” is so  densely packed with  information that the 
reader almost feels as if he or she should be jotting notes 
on index cards. 

Still, Millman’s story has one advantage over most of 
its action-thriller competition: It really happened. 

On July 30, 1916, German saboteurs crept onto Black 
Tom Island and triggered explosions that destroyed 
hundreds of tons of munitions ticketed for Britain and 
France, which would use them against Germans on the 
killing fi elds of World War I. 

Dozens died in the explosions and Manhattan was 
rocked with earthquake-like force that shatter ed win-
dows all the way up Fifth Ave. 

It was the deadliest and most brazen act of foreign ter-
rorism on American soil before Sept. 11, 2001, and Mill-
man illustrates, subtly and effectively, the parallels be-
tween those events in both execution and reaction. 

The backbone of his tale, though, is a remarkably de-
tailed chronology of the saboteurs and then the small 

band of attorneys and investiga-
tors who refused to let the mat-
ter fade into history. 

It wasn’t until 1939 that the 
Black Tom case was resolved, 
with incontrovertible proof that 
the German government funded 
the detonators. 

By then, Germany was saying 
“So what?”  because it had big-
ger and deadlier plans. As years 
passed, Black Tom became a 
footnote. 

That does not, Millman 
reminds us, make it less of a 
story. u

E-mail: 
dhinckley@nydailynews.com

THE DETONATORS
By Chad Millman

Little, Brown,  
$24.95
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Seduction 101
BY  JACOB E. OSTERHOUT

 With temperatures 
soaring, New York 
City bachelors may 
be feeling the heat 
— but that doesn’t 
mean they’re look-
ing any hotter to 

the ladies. 
Single men, have no fear. There’s  new 

hope  for escaping the  solitude of 
bachelorhood (and yes, some men 
do want to escape it). 

Charm School Boot Camp, an intense 
three-day course for those in need of  se-
duction tips, has arrived in New York City.

“Charm School tries to take a guy who 
 might be afraid to approach women or has 
no experience and transforms him into some-
one who can engage any woman in con-
versation and create an interaction 
that leads to something signif-
icant,” says Wayne ( Juggler ) 
Elise, 37, co-founder of Charisma 
Arts, the company that runs the 
three-day seduction courses.

The course consists of a com-
prehensive lesson plan . Partici-
pants are then given the opportu-
nity  to do fi eldwork and apply  
what they’ve learned in class to 
real-life circumstances. 

That means fi eld  trips  to lounges, bars, bookstores 
and parks so that students can test out  their new tech-
niques under the watchful gaze of their instructors.

“It was fun and one of the most useful weekends 
of my life,” says Dan, a lawyer and recent New York 
Charm School participant who prefers not to  use his 
real name. “I didn’t realize how bad my conversa-
tion skills with people I didn’t know were before this 
course. I already see a big improvement.”

The  course has been a long time in the 
making. Elise spent years informally 

helping down-on-their-luck bachelors 
over the  Internet before offi cially 

starting Charisma Arts in 2004. He 
 made a name for himself in 2005 
when he was featured as “Jug-
gler” in Neil Strauss’  book  “The 
Game,” and business has been 
brisk ever since. 

Charisma Arts runs  two to 
three camps a weekend in loca-

tions across the U.S. as well as in 
London and Sydney . For those who 

can’t dedicate a whole weekend to 
camp, Charisma Arts also offers 

Charisma seminars, private 
instruction and phone 

coaching.
The compa-

ny has devel-
oped a unique 
and specif-
ic approach 
to helping 
men meet 
 women. “We 
use guide-
posts as our 
methods,” 
says Jona-
than Chris-
tian Hudson, 
co-found-
er and busi-

ness manager of 
Charisma Arts. 
“We don’t tell 
our clients what 
to say or who to 
be. They have to 
bring themselves. 
Some of our com-

petitors give their 
clients stories to 

use. We’re all about 
what’s interesting to 

you personally.”
While Charm 

School might help guys 
seal the deal, many of the 
camp’s instructors are 

quick to avoid being called 
 pick up artists. “We’re not 
just teaching guys how to 

talk to women, we’re teach-
ing them how to talk to all 
people,” says Johnny Sav-
iour, 21, the youngest Cha-

risma Arts instructor. “We’re 
 social coaches.” 

The participants who have 
completed the Boot Camp 
come for a  variety reasons. 
 “One client was married, 
and his wife insisted he 
come to Charm School,” 
says Elise. “She wanted to 
know that he really want-
ed to be with her, and she 

felt that until he could go and pick up other women she 
would never truly know.” 

But as diverse as they are, one thing is true for all 
clients: They have to be able to cough up the entire 
$1,600 course fee. Wealth, apparently, doesn’t improve 
man’s ability to seduce. 

“Sometimes, it’s easy to hide behind cash,” says Hud-
son. “But on a human level, money really has nothing 
to do with it. It’s just a crutch. It’s all about discovering 
what others think and seeing how you can relate.”

For Dan, Charm School’s lessons were well worth 
the price. “The Sunday morning after the course was 
over I was checking out of my hotel,” he says. “There 
was this very attractive woman leaving at the same 
time. I fl irted with her the whole way down the eleva-
tor ride. That never would have happened before.” u

Charm School Boot Camp returns to New York City 
Aug . 4-6. For more information, call (734) 274-4667 or 
visit www.charismaarts.com.

Charm School Boot Camp helps gun-shy guys fi nd their inner Casanova 

RELATIONSHIPS

Hey, big spender, 
just spend it on her

Charm School Boot Camp  aims to 
improve your seduction skills in  three 

days for $1,600 .  Of course, there might 
be better ways to attract babes with 
$1,600. Here  are our choices:

1. THE HIGH  FL IER: Take her on a 
helicopter tour of the city ($750 for an hour) 
while drinking a bottle of Dom Perignon 1990 
Oenotheque ($320). Then head out to an 
unforgettable Japanese meal at Masa in the 
Time Warner Center ($600 for two).

2. THE SPORTS GUY: Pick up your  gal 
in a Hummer limo ($1,000) and take her 
to Yankee Stadium  to watch the game 
from seats right on the fi rst base line 
($300 each).

3. BROADWAY JOE: Dinner at Uncle Jack’s 
Steakhouse ($300) followed by a trip to see “Jersey 
Boys” ( good seats are $400 a piece) and, if you’re 
bold, a room  at the Waldorf-Astoria ($500). 

4. PLAYBOY ROY: Start off the evening with a 
private tour of  MoMA ($600), then have your driver 
($300/night) take you to Blue Ribbon Sushi ($200). 
After dinner enjoy bottle service at Bungalow 8 
($500).

MOVING 
BEYOND 
‘HELLO’

Try these  six tips from Jug-
gler  the next time you’re on 

the market:

1. Speak loudly enough. Loud 
people don’t scare people; quiet 
people do.

2. People don’t want to talk to a stranger, 
so don’t be a stranger. Say, “My favorite fl avor 
of ice cream is  rum  raisin. What’s yours?”

3. The other person always wonders why you 
are approaching them in particular — fi ll in 
that blank. “You look like a well-read person. 
What’s a good book you can recommend?”

4. In general ask fewer questions and make 
more statements.

5. Use positive presumptions to ask more 
interesting questions. Don’t ask, “Do you live 
in the Village?” Instead  say, “How do you like 
living in the Village?”

6. Touch the other person during conversa-
tion. Start with the outside of your hand on 
the outside of their upper arm.

JAMES KEIVOM DAILY NEWS

SOCIALLY WISE GUYS Jonathan Hudson, right, co-
founder of Charisma Arts, with an instructor.

REBECCA McALPIN
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